i-URL´s Header

Identifiers
1. Correlative number: From 00000 upwards
2. Date: mm/dd/yy
3. Editor: xyz@server.com 
4. Country of origin: ISO two letters code
5. Languages: ISO two letters code, xx/yy/zz/…..
6. Jargon (Optional): technical, commercial, scientific, others

7. Title of the site

8. Alternative Title of the site
9. Website URL: http://............
10. Website SiteMap URL: http://............
11. Website Owner: many times the relative “root” of the URL evaluated.
12. Whether possible Editors should caption owner’s logos and/or some meaningful image.

13. Estimated number of pages (browsing all links with proprietary content

14. Contact: Webmaster, Chief Editor, Legal Address, CTO, CEO, Officials assigned as contacts. 
Content IR profile

1. Main Subjects covered: From Logical Tree
2. Suggested Subjact
3. Keywords from Thesaurus: Separated by comma plus space
4. Type of knowledge resource: Authority, Hub, others
5. Type of Content: Information, Knowledge, Entertainment
Website Taxonomy
Note: we may use numbers instead letters to simplify some parameters registration, for instance E=5, O=4, G=3, R=2, P=1, for Design Evaluation with the highest the better. 
1. Type of site: Flat Website/document, Portal, B2C, B2B, Manual, Tutorial, Encyclopedia, Glossary/Dictionary. Editors could mark more than one. 

2. A measure of its Traffic/Popularity: using for instance Google popularity as a meter gauge. This evaluation should be relative to the level of specificity. For instance 10.000 could be poor for a document at root level but high for a document at leaf level. Traffic Evaluation: High, Medium, Low, Poor.
3. Open Directory presence whether it exists. 
4. Design Evaluation: (E) Excellent, (O) Outstanding, (G) Good, (R) Regular, (P) Poor
5. Deepness (Depth): From 1 to 3 as an estimated average throughout the whole site. This is one of the two most important measures that needs of intensive judgment training. We suggest to count for each significant section of the site to be evaluated how many successful clicks you make finding proprietary content (once you are pointed towards an external URL you are out of the system, you fail). Compute then the average. In large sites you are not expected to browse exhaustively page per page but jumping through them at random. 
6. Bandwidth: (W) Wide, (S) Scattered, (P) Partial, (F) Focused. This is the second most important taxonomy parameter to be measured. It also requires extensive training to fit your judgment. However if you find trouble to fix it please do not hesitate too much, supervisors bandwidth algorithms will take care of it. 
7. Main subject verticality: Estimated from 0 (none) to 3 (high verticality). Same considerations as above. 
8. Use of the site (from users´ side): Editor Judgment in his/her own words: Institutional, professional, academic, religious, communitarian or commercial use of the site: to enhance its institutional image, to work for the human welfare, to fight against something, to virtually behave as a community center, etc.
9. Type of users: We define three types of users looking for three types of resources, namely: beginner, medium, and expert looking for information, knowledge, and entertainment. This evaluation should be coherent with item 4 in Content IR Profile. 
10. Users´ needs universality: in Editor words: It refers to how the site content intends to satisfy all the possible users’ needs, expectations and cultural differences and all possible users’ jargons, from beginners to experts and from small size enterprises to big corporations and geographic origins.
