How to Measure Users’ Preferences

Content and Sight Preferences
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We were talking about how users interact with the websites throughout keywords and how to detect their behavior patterns. Normally this interaction occurs in the central region of the Pages shown in the users’ monitors, represented by region 1 in the figure above. 
Portals and important Websites used to have the regions depicted in the figure, namely: 

	1 Central Region, where Website owners show the main “Offer” to their users;

2. The Main Menu, where the Website owners present their main “Attractions”. Centered on this Menu rests the big part of the Website maintaining and updating costs;

3. The “Commercial Menu”, where Website owners used to include the resources to get the money needed to equilibrate its budget. 

4. The “Advertisement Region”, where owners used to sell advertisement space, for instance banners. The bottom of this region could be used for complementary and institutional purposes. Complementary and Institutional Information could be shown here as Website Header Bar;

5. Web developers try to adjust as much as possible pages sizes to monitor screen for most frequent users’ monitors’ resolution. In these cases this region could be used for complementary and institutional purposes, known as Website Bottom Bar;

6. The bottom of the page content, normally used for complementary and institutional purposes. Some Web developers used the trick of accompanying the monitor screen rollout with the bar shown in Region 5. 

We may also differentiate crossing regions like:

[2, 4]: Where some owners used to depict their Logos;

[4, 3], [2, 5], [5, 3], [2, 6], [6, 3]: Without well defined uses yet;




How then could Agents measure the users’ preferences?. Darwin-FIRST is enabled to perform this task. One way is through the same strategy to detect user’s pattern behavior. Each link in the Page regions is associated to a pair (k, s), being k the link path and s the region. In next FIRST Versions we may extend this measure to include cognitive objects within the page shown once a user clicks the link. 
The users preferences are a function of the relative place where the link is located within a region. The same link in regions 2 and 3, for instance, will have significant attraction power if located in the upper, middle or bottom section. Regions have “Yang” bright zones as well as “Ying” dim zones that Website owners need to know. 
Apart form this Region Analysis FIRST has a built in methodology and program to retrieve the attraction power of each screen zone as it is depicted in the figure by the “Markov Chain” like grey tracking. 
